
The What 
and Why of 
Case 
Studies



What is a case study?

Case Study – a documented study of specific real-life situations, used as 
a tool in business.

BORING



What a Case 
Study Means 

for 

A way to showcase our skills, how well we take care of our 
customers from start to certification. 
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What a Case 
Study is for You

A case study proves how good we are at what we 
do. It’s a chance to brag about ourselves and 
prove it to prospective customers, competitors 
and the public. This is where we showcase our 
biggest successes and challenges.



Framing a 
Case Study 

Well
Proving our worth is more 
than just writing a piece of 
content. How many times 
have you believed what 
companies have written 
about themselves? 



Case Studies
and

 Social Proof

Social proof increases 
conversions and 
improves sales



Simplilearn 
Customer 
Reference 
Program

Introducing the Simplilearn Customer Reference 
Program, designed to provide four levels of 
customer success to our customers to 
demonstrate and prove the value of Simplilearn as 
a training partner. 



Tiers of the Customer Reference Program

Branded and Named
• Full use of name, brand and data
• Press release partnership promotion

Unnamed
• Permission to use data and nothing else
• No public announcement

Industry and Aggregate
• Use of multiple partners with or without 

names and brands
• Industry aligned data aggregated together

Testimonial
• Customer allows for no use of data or 

information but will provide a testimonial 
for the use of promotion
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Tier Three: 
Aggregate and 

Industry



Tier Four: 
Customer 

Testimonial



Additional 
Options



How can YOU 
help?

So how do we show off if we don’t tell 
our customers we are doing it? That’s 
where you come in…



Conversation Points for Customers

These are great training 
results, we’d love to help 

you showcase them 
internally…

Your delivery was 
one of the most 
successful and 

we’d love to share 
your story.

Our marketing department 
would love to hear you say 
that, how do you feel about 

becoming one of our 
success stories?

Wow, that’s quite the 
transformation on your 
team? We would love to 

showcase that 
transformation in a case 

study. What do you think?



Where we 
are going…

• Great advances and 
amazing customer service

• We have literally 
transformed lives and 
careers as a company!

Phase I: Success 
in Delivery

• Getting the customer case 
study together and 
showcasing it

• Proving our worth to 
enterprise customers 
around the world

Phase II: Success 
in Storytelling • Announcing large 

partnerships with 
companies via PR

• Documenting a full story 
and lifecycle publically

Phase III: 
Success in Public


